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CAPAJIIbA BUBJIMOTEKE , JMUMUTPUJE TYLIOBUR* CA
MEJIMJVMA Y LIMJBY TTOJICTULIAbA KPEATUBHOCTU KO/
JIELIE Y MJIAJIUX

Caxerak:

Pan roBopu 10 KakBUX pe3yidTara J10BoAM capaama bubmuoreke ,,Jlumurpuje TymoBuh™ y
JlazapeBiy ca TpaJIuIIMOHAIIHUM MearjuMa (HOBHHE, YaCOIUCH, TeJICBU3Hja U PAIN0) U KopulTheme
MHTEpHETa U JIPYIITBEHUX Mpexa y Luiby noOoJblllakba OJHOCAa ca HajMiaahuM KOpUCHHMLIMMA,
IbUXOBHM POIUTEIbHMA M THHE]IEPHMA.

bubnmuoreka y JlazapeBuy ycremHo npomoBuiie Mmehy JeOM CBUX y3pacTa YMETHHYKH
BpeIHE KIbUIe M yTHYE Ja TOKOM JIeUjer ca3peBarma YHTAme MOCTaHe peaiHa moTtpeda. Y3 momoh
HajCaBpEMEHMJUX Me/AMja IOKYyIIaBaMO  Jla U3rPaJuMO M HEryjeMo 4YMTajayke HaBHKE KOJ
Hajmiahux, opraHmsyjeMo Behw Opoj MpHUCTyma TPOMOIMH KHWUTAa W YWTamba, KPEaTUBHHUX
paauonuna u yBehamo O6poj kopucHuka OMOIMOTEUKHX yciyra. bubmuoreka ce Tpynu Jia 3aapKu
CBOj KYATYPHHU IIPOTpaM M YMETHUYKH KBAJIUTET, @ UCTOBPEMEHO JI0CEXKE MPEKO Meauja 10 ImyOnnke
u cnoH3opa. Jlokas ja capaima ca MeQUjuMa yTH4Ye Ha OINCTaHaK KYITypHUX YCTaHOBA IOKa3yjy
aHaJIM3e TMO3UTHBHMX IpUMeEpa U3 IMpakce, a yjelHO U CTBapame Jo0pe penyTaluje U UMUia.
IToBehanu 6poj moceTa, U3HAJMIBEHUX KIUTAa U MPUCYCTBO MJIAJUX Ha KPEAaTUBHHUM JCIlIaBambHMa
Cy camMo HEKH O]l TIOKa3aTesba J]a OINIallaBaleM Y jaBHOCTH YTHYEMO HA CBECT KOPHUCHHKA HAIIUX
ycayra. Menuju takole nMajy 3HauajHy ylory y nosehamy CBECTH O KyATYPHUM MHCTUTYLHMjaMma.
bubmuorexa ,,Jlumutpuje TynoBuh® oBMUM myTeM MOACTHYE MPEAIIKOJIE, OCHOBLE H
CPEeAOILKOJIIE J]a TPUCYCTBY]Y KYITYpHUM ITPOrpaMUMa, YIECTBY]Y Y PaJUOHUIIAMA U CAMUM THM
MOJICTUYY U U3pa)kaBajy CBOJY KpPEaTUBHOCT.

N360p Menuja je of M3y3eTHOT 3Ha4aja 3a yclex ojiHoca ¢ jaBHomhy ¢ o03upoM 1a ce
IyTeM MeJuja OCcTBapyje KOMyHMKaluja n3Mmely Oubimoreka M HEHHUX LMJbHUX rpyna, noehasa
mocera KylITypHuUM Jorahajuma, moBehaBa Opoj TmoOJIa3HWKAa KPEaTUBHUX PAJUOHUIA KA0 H
KOpHCHUKa Oubnmoreukux ycnyra. IIpakca je mokasana ja je Hajoosbe uH3a0OpaTH BUIIE TUIOBA
MeJMja ¥ BPIIUTH BUXOBY KOMOWHAIM]Y Y IIWJbY Jloce3ama 10 mupe nyonuke. HoBuHe, gacommcw,
TEeJIeBU3M]ja U PAJNO Cy TPAIUIIMOHAIIHU MAaCOBHU MEJIUjU KOjH ce Hajuelhe KopucTe.

JpymTBeHrn Menuju, ¢ 003UpoM Ha Op3 pa3Boj U OPOj KOPHUCHUKA, TTOCTAIH CYy CACTaBHU JI€O
MHTETPUCAHUX MAapKeTHHIIKUX KOMYHHKallMja KYITYpHMX ycTaHoBa. bubmuoreka ,,JIlumutpuje
Tymosuh “ je mpucyrna Ha Facebook-u, Instagramu, Twitter-u jep mpeko THX APYIITBEHHUX MpexKa
uMa Ha pacrojiarary OpojHe MOTYhHOCTH yCIIOCTaBJbamka U OJpXKaBama JUPEKTHE KOMYHMKALW]e
ca CBOJUM LIMJbHUM rpynama. CaJpikaj Halller cajTa ce Mpuiiarohasa cBakoj IUJbHOJ FPYIH U TO Ha
Taj HAYMH Ja ce 70 WHpopMalrja J0Ia3H JIAKO U jeJHOCTaBHO. ENeKkTpoHCKa momiTa Ham Takohe
oMmoryhaBa cBakOoJHEBHY KOMYHHUKAIIH]y Ca IPYTUM OpraHu3aliijaMa U KOpUCHUIIMMA, a YJeTHO HaM
omoryhaBa JUpeKTaH KOHTAKT ca MapKETUHIOM.

[Tpukazom cBOjUX KyITypHO-OOpa30BHUX Iporpama, €AyKaTMBHHUX CpeJCcTaBa M MallTe
Halmux OuOimoTekapa IIMPOj jaBHOCTH, JOBENM CMO 10 NoBehama Opoja KOpUCHHKa, MOBehama
CBECTH KOJ MJIaIUX O KOPUCTU YHUTama, €yKOBamba U Pa3Boja KPeaTUBHOCTH.

Kbyuyne peum: OumOnmoreka, KyITypHE YCTaHOBE, MEAMjH, J€lld, KPEaTHBHOCT, HMHTETPUCAHA
MeIMjCKa KOMYHHUKAIIMja, HHTEPHET, IPYIITBEHE MPEKe
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SARADNjA BIBLIOTEKE ,, DIMITRIJE TUCOVIC* SA MEDIJIMA U
CILjU PODSTICANjA KREATIVNOSTI KOD DECE | MLADIH

Sazetak:

Rad govori do kakvih rezultata dovodi saradnja Biblioteke ,,Dimitrije Tucovi¢* u Lazarevcu sa
tradicionalnim medijima (novine, Casopisi, televizija i radio) i koriS§¢enje interneta i drustvenih
mreza u cilju poboljSanja odnosa sa najmladim korisnicima, njihovim roditeljima i tinejdZerima.
Biblioteka u Lazarevcu uspesno promovise medu decom svih uzrasta umetnicki vredne knjige i
utic¢e da tokom decjeg sazrevanja Citanje postane realna potreba. Uz pomo¢ najsavremenijih medija
pokuSavamo da izgradimo i negujemo citalacke navike kod najmladih, organizujemo veci broj
pristupa promociji knjiga i ¢itanja, kreativnih radionica i uve¢amo broj korisnika biblioteckih
usluga. Biblioteka se trudi da zadrzi svoj kulturni program i umetnicki kvalitet, a istovremeno
doseze preko medija do publike i sponzora. Dokaz da saradnja sa medijima utice na opstanak
kulturnih ustanova pokazuju analize pozitivnih primera iz prakse, a ujedno i stvaranje dobre
reputacije iimidza. Povecani broj poseta, iznajmljenih knjiga i prisustvo mladih na kreativnim
deSavanjima su samo neki od pokazatelja da oglaSavanjem u javnosti uti¢emo na svest korisnika
naSih usluga. Mediji takode imaju znacajnu ulogu u povecanju svesti o kulturnim institucijama.
Biblioteka ,,Dimitrije Tucovi¢* ovim putem podstie predskolce, osnovce i srednjoSkolce da
prisustvuju kulturnim programima, u€estvuju u radionicama i samim tim podsticu 1 izraZavaju
svoju kreativnost.

Izbor medija je od izuzetnog znacaja za uspeh odnosa s javnoséu s obzirom da se putem
medija ostvaruje komunikacija izmedu biblioteka i njenih ciljnih grupa, povecava poseta kulturnim
dogadajima, povecava broj polaznika kreativnih radionica kao 1 korisnika biblioteckih usluga.
Praksa je pokazala da je najbolje izabrati vise tipova medija 1 vr$iti njithovu kombinaciju u cilju
dosezanja do Sire publike. Novine, ¢asopisi, televizija i radio su tradicionalni masovni mediji koji se
najcesce koriste.

Drustveni mediji, s obzirom na brz razvoj 1 broj korisnika, postali su sastavni deo integrisanih
marketinSkih komunikacija kulturnih ustanova. Biblioteka ,,Dimitrije Tucovi¢ * je prisutna na
Facebook-u, Instagramu, Twitter-u jer preko tih drustvenih mreza ima na raspolaganju brojne
mogucénosti uspostavljanja i odrzavanja direktne komunikacije sa svojim ciljnim grupama. Sadrzaj
nasSeg sajta se prilagodava svakoj ciljnoj grupi i to na taj nacin da se do informacija dolazi lako i
jednostavno. Elektronska posta nam takode omogucava svakodnevnu komunikaciju sa drugim
organizacijama 1 korisnicima, a ujedno nam omogucava direktan kontakt sa marketingom.

Prikazom svojih kulturno-obrazovnih programa, edukativnih sredstava i maste nasih
bibliotekara $iroj javnosti, doveli smo do povecanja broja korisnika, povec¢anja svesti kod mladih o
koristi ¢itanja, edukovanja i razvoja kreativnosti.

Kljuéne reci: biblioteka, kulturne ustanove, mediji, deca, kreativnost, integrisana medijska
komunikacija, internet, drustvene mreze
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COOPERATION BETWEEN "DIMITRIJE TUCOVIC" LIBRARY
AND THE MEDIA IN ORDER TO ENCOURAGE CREATIVITY IN
CHILDREN AND ADOLESCENTS.

Summary

A work explaining the results of a cooperation between "DimitrijeTucovi¢" library in Lazarevac
and traditional media (newspapers, magazines, television and radio), as well as use of the
Internet and social networks, in order to improve the relationship with its youngest users, their
parents and teenagers.

The library in Lazarevac successfully promote sartistically valuable books among children of all
ages, and by doing so develops a real need for reading in maturing children. With the help of
modern media we are trying to build and cherish reading habits among the youngest, organize
numerous approaches and creative workshops promoting books and reading, and increase the
number of users of library services.

The Library seeks to preserve its cultural program and artistic quality, and at the same time
reaches out to audiences through the media and sponsors. Evidence that cooperation with the
media influences the survival of cultural institutions shows an analysis of the positive examples
from practice, and also creates a good reputation and image. The increased number of visits,
rented books and the presence of young people in creative events are just some of the indicators
that by advertising in the public we influence the awareness of our customers. The media also
plays a significant role in increasing awareness of the cultural institutions.In this way,
"DimitrijeTucovi¢" library encourages preschoolers, primary and secondary school students to
attend the cultural programs, participate in workshops,cultivate and express their creativity.The
choice of media is of great importance for the success of public relations,in regards to the media
as a means of communication between the library and its target groups, increase visits to cultural
events, increasing the number of participants as well as creative workshops and users of library
services. Practice has shown that it is best to select and combine multiple media types, in order to
reach a wider audiences.Newspapers, magazines, television and radio are the traditional mass
media that are commonly used. Social media, due to the rapid development and the number of
users, has become an integral part of any cultural institution’s integrated marketing efforts.
"DimitrijeTucovi¢" library is present on Facebook, Instagram, Twitter, because through these
social networks it has at its disposal a number of options to establish and maintain direct
communication with its target groups. The contents of our website is adapting to each target
group in such a way that the information comes easy and simple. E-mail also allows daily
communication with other organizations and users, but also allows us direct contact with
marketing. The cultural and educational programs, educational resources and imagination of our
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librarians displayed to the public, led to an increase in the number of users, increase in awareness
among young people about the benefits of reading, educating and development of creativity!

Keywords: libraries, cultural institutions, media, children, creativity, integrated media
communications, internet, social networks
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Summary

A work explains the results of a cooperation between "DimitrijeTucovi¢" library in Lazarevac
and traditional media (newspapers, magazines, television and radio), as well as use of the
Internet and social networks, in order to improve the relationship with its youngest users, their
parents and teenagers.

The library in Lazarevac successfully promotes artistically valuable books among children of all
ages, and by doing so, develops a real need for reading in maturing children. With the help of
modern media we try to build and cherish reading habits among the youngest, organize
numerous approaches and creative workshops promoting books and reading, and increase the
number of users of library services.

The Library seeks to preserve its cultural program and artistic quality, and at the same time
reaches audience using the media and sponsors. Analysis of the positive examples from the
practice shows how the media influences the survival of cultural institutions, and also creates a
good reputation and image. The increased number of visits, rented books and the presence of
young people in creative workshops are just some of the indicators that by advertising in the
public we influence the awareness of our customers. The media also plays a significant role in
increasing awareness of the cultural institutions. In this way, "Dimitrije Tucovi¢" library
encourages preschoolers, primary and secondary school students to attend the cultural programs,
participate in workshops, cultivate and express their creativity. The choice of media is of great
importance for the success of public relations, in regards to the media as a means of
communication between the library and its target groups, because it increases visits to cultural
events, the number of participants in creative workshops and users of library services. Practice
has shown that it is best to select and combine multiple media types, in order to reach a wider
audience. Newspapers, magazines, television and radio are the traditional mass media that are
commonly used. Social media, due to the rapid development and the number of users, has
become an integral part of marketing in the cultural institution. "Dimitrije Tucovi¢" library is
present on Facebook, Instagram, Twitter, because using these social networks it is able to
establish and maintain direct communication with its target groups. The content of our website
has been adapted to each target group, so it is easy and simple to find information. E-mail also
enables daily communication with other organizations and users, and also provides direct contact
with marketing. The cultural and educational programs, educational resources and creativity of
our librarians are displayed to the public, leading to an increase in the number of users and thus
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in awareness among young people, who benefit from reading, education and development of
their creativity!

Keywords: libraries, cultural institutions, media, children, creativity, integrated media
communications, internet, social networks
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